A Global Citizens’ Assembly on the Climate Emergency to Influence COP26
Process Summary
The GA has three primary objectives:
• Support a group of globally representative citizens make recommendations to COP26 and get an official response from the UN’s COP26 process (i.e. the core assembly)
• Support a global conversation to explore the scale of the climate emergency and how to effectively respond through distributed events to mirror and amplify the core assembly process (i.e. community level events)
• Support large numbers of people and organisations globally to take action on the climate emergency.
There are four primary outputs from this process:
1. A ‘Moment’ for Change: Create a moment at launch when the eyes of the world are on the citizen generated plans for addressing the climate and ecological emergency.
2. Action Plans (globally and locally): to meet the climate and ecological emergency.
3. Requests for Support to power holders (e.g. government and business): to ensure the plans can be delivered.
4. Data on what citizens think should be done: about the climate and ecological emergency.
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